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The article analyzes the rapid processes of reform and transformation of mass media, as
well as the radical changes in the media landscape of the national information space during the
early years of Ukraine’s independence. It is noted that many mass media outlets, which were
once highly rated, either ceased operations or underwent reform and reoriented themselves
toward diametrically opposite ideological platforms and thematic focuses.

The first among information agencies as a new type of the media project was the «Intellect»
information agency.

Keywords: The «Intellecty information agency, mass media, agency journalism, infor-
mation messages.

The relevance and importance of studying the main stages in the history of Ukrainian
journalism during the initial period of Ukrainian statehood are driven by the fact that the
1990s saw the establishment of media projects that were remarkable in content, original
in presentation, and creative in their communication style with audiences. These included
the historical and educational analytical journal «Respublikanets», the national newspaper
«CHAS/TIMEp», the <UNITAN» information agency (whose actual prototype was the Intellect
agency), the newspaper «Post-Postup» popular among Galicians, iconic Lviv publications
such as «Vysokyi Zamok», «Express», «Tyzhdeny, and the continuation of the publication
of the newspaper «Za Vilnu Ukrainu». Each of these media projects requires deep and
systematic academic reflection, analysis of their specific characteristics, identification of
the factors behind the success of the most prominent ones, and the decline of those which
made a loud initial statement but failed to establish themselves in the national information
space, ceasing operations due to objective, and more often subjective, circumstances.
The «Intellect» information agency had its own financial, organizational-structural, and
creative-production features that defined its establishment and development as a new
type of media structure in its initial phase. However, these same factors contributed to its
stagnation and decline during the final stage of its operation.
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The Aim of the Study. To analyze «Intellect» information agency as a new type of
mass media — private in terms of ownership and distinctive in its organizational-structural
functioning.

Proceeding from this aim, the following objectives are identified: to determine
the motives behind the creation of a private regional information agency; to define the
organization of the agency’s editorial work; to analyze the main stages of its activities,
highlighting its establishment, development, stagnation, and decline; to outline the
agency’s model and information strategy; to identify the uniqueness and distinctiveness of
the «Intellect» information agency as an entrepreneurial entity.

Scientific Development of the Topic. Theoretical Background. Analysis of Research
and Publications. Information agencies, as aptly stated by Polish researcher R. Bogdanski,
are «mass media for mass media»'. In the digital age, the role of news agencies is growing,
as «the news agency» believes French researcher and journalist I. Agnes, «becomes the
first mass media that creates others»?. In the modern global world, the role and influence
of information institutions are increasing, as they define the main information flows,
shape their algorithms, and determine their direction. Gradually, information agencies are
establishing themselves as independent and self-sufficient components of the global media
system.

Despite the two-century history of information agencies, journalism researchers
have not shown sufficient scientific interest in them. Initially, scholars prioritized printed
media, followed by television, radio, and online journalism. Agencies were undeservedly
overlooked by researchers, and this trend persists to date in proportional terms. However,
both foreign and Ukrainian scholars have produced some substantial monographic works
and meaningful scientific articles.

Among foreign researchers, it is worth highlighting R. Cappon, the author of «The
Associated Press Guide to News Writing: Professional Guidance», as well as German
scholars W. Schneider and Z. Weischenberg. Among the most recent studies, we emphasize
V. Volker’s work «Journalism of Newspapers and Magazinesy, particularly his valuable
recommendations on synchronizing information messages provided by journalists to local
media and information agencies. The purpose of such coordination is to achieve a universal
format for presenting news materials that is easy and clear to understand.

The author highlights differences in the structure of journalistic materials written
in the correspondence genre for agencies and newspapers, emphasizing the nuances that
distinguish these two types of media outputs®.

Among Ukrainian scholars, the topic of information agencies as a type of mass media
has been explored in a fragmented manner by renowned journalism researchers such as
V. Zdoroveha, V. Rizun, V. Ivanov, V. Lyzanchuk, V. Shkliar, and B. Potyatynyk. Focused
studies on specific publications concerning the activities of information agencies have been
conducted by Yuriy Nesteryak, Olha Harmatiy, and Viktor Myronchenko.
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Notably, journalists with practical experience in Ukrainian information agencies,
having held positions such as leading correspondents, chief editors, and general directors,
have contributed to the creation of the textbook «Modern Agency Journalism», published
under the general editorship of V. Rizun.

In contrast, there are only two modest mentions of the «Intellect» information agency:
by V. Zdoroveha in the book «On Journalism and Journalists»* and by I. Lubkovych in the
textbook «Information Journalism»’. The proposed article is the first and so far the only
attempt of theoretical reflection on the media project with the ambitious name «Intellect»
information agency.

Methods of Research

Historical method: The socio-political situation during the period of the information
agency’s operation was clarified. The structural-functional method was applied to study
the organizational structure of the media editorial office and to examine its creative
and production foundations for generating a complete informational and analytical
product. The descriptive method revealed the features and specifics of the agency’s team
organization. Using the methods of analysis and synthesis, the main stages of the agency’s
establishment were identified, its development principles were studied, and the factors that
led to the cessation of its operation were highlighted. The comparative method allowed for
a comparison of the organization of the creative and production process in the agency with
that in other media structures in the region. The socio-communication perspective enabled
an assessment of the agency’s influence on social and communication processes of that
time.

The early years of independence were quite an extraordinary period, initially marked
by decline and collapse, and later by the establishment and development of mass media.
In the western regions of the newly independent state, orthodox Communist Party print
publications ceased to be published: either due to self-liquidation («Vilna Ukraina»
newspaper) or reforming with a reorientation to national principles and a change in the
language of the publication («Lvivska Pravday»). However, local newspapers, regional
television, and radio retained strong information positions. By inertia, corporate press of
large industrial enterprises continued to be published, and for some reason, it was still
referred to as «high-circulation newspapers» despite its small circulation. Its weekly
circulation rarely exceeded one or two thousand copies. For comparison, the Lviv «Moloda
Halychynay was published three times a week with a circulation of 250,000 copies per issue.

Among the information agencies, Ukrinform maintained a monopoly in the
information space of the young state. Through its capital office and branches in regional
centers, it steadily produced official reports in a stiff, formal language. Its information
services were expensive, with agreements typically lasting at least a year, and under terms
where the agency’s dominance was hardly concealed. The «voice of power» dictated the
forms and conditions of cooperation to the «frozen and frightened»® Ukrainian periodicals.
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In the spring of 1991, a group of Lviv scholars decided to challenge the monopoly of the
information agency by creating a private news agency with the ambitious name «Intellect».
The idea’s generator was Professor Volodymyr Zdoroveha, a well-known journalism
theorist who was always distinguished by his brilliant thoughts, ideas, and concepts, but
who was as impractical as he was creative. He had the vision but would never take on the
implementation of his own idea, admitting, «It’s not my thing, I wouldn’t manage it».

His student, the sociologist of journalism Thor Lubkovych, who was not the worst by
today’s standards, took on the responsibility with the professor’s blessing and became the
sole owner of the entire information agency. At the initial stage, only a very small circle of
mainly faculty members was well-informed about the existence of the agency.

The weekly issues of the agency had been published for over 8 years, from the spring
of 1991 to the mid-1999. More than one hundred media outlets published the agency’s
materials under contract or honorarium-based cooperation. Even during the peak years of
the agency’s development, regular subscribers did not exceed the number of thirty, which
was due to a sharp reduction in financial inflows to their editorial fund and skyrocketing
inflation, which in some cases exceeded one hundred percent per year. Honorarium-based
income was regular but unjustifiably modest and could not fully cover the editorial needs.
Meanwhile, the cost of information production rapidly increased, as paper prices, printing,
postal services, and transportation expenses continuously rose. In the first months, or even
the first half-year, the team hoped that the quality and originality, along with the refined
linguistic and stylistic form of presenting important information, would inevitably result
in an increase in subscribers and payments for the printing of specific materials. However,
over time, it became clear that high-quality information, by all its criteria, is expensive,
and the money earned from its use by media outlets was modest. Nevertheless, «Intellect»
continued to operate rhythmically and at a high level.

It stood on invisible pillars of strength, unseen by outsiders. The first of these was
the almost sacrificial creative work of its leader and the numerous cohort of contributing
journalists, graduates of the journalism faculty from several generations, who willingly
shared interesting news from the capital and key regional centers of the country as
professional journalists, since they held staff positions in reputable editorial offices in
their cities. Among the agency’s contributing journalists, those who stood out for the
significance and originality of their information were Volodymyr Krasnodemskyi from the
capital’s «Holos Ukrainy», the married couple Larisa and Yosyp Burcho from «Vechirnia
Odessa» and «Chornomorskyi Visnyky», respectively, Viktor Mazanyi from Rivne, and
Vitalii Zhuhai from Uzhhorod.

Active contributors from Lviv were, in fact, faculty members and students of the
Journalism Department at Ivan Franko National University. Some of them, including Viktor
Shapoval and Maksym Kachurivskyi, reached the heights of practical journalism, while,
for instance, Thor Pochynok later founded, published, and edited the most widely circulated
newspaper in the country, the Lviv-based «Ekspresy.

The analytical section of the weekly news releases of the agency was consistently and
single-handedly provided throughout the entire period of «Intellect’s» operation by the
elder of Lviv’s journalism at the time, Leonid Sotnyk. As a full-time correspondent for the
still widely circulated «Sotsialistychna Industriya» newspaper, he was publishing at his
main workplace, occasionally contributing to Lviv regional publications, and preparing
exclusive analytical articles on the most important socio-political events for «Intellect».
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His professional journalistic interests focused on national elections, government and
parliamentary work, the establishment and consolidation of the presidency in the young
state, as well as on the political life of Lviv as a regional center of Western Ukraine, which
was referred to as Ukraine’s «Piedmonty.

A historian by education and an analyst by nature with an inherent critical perception
of reality, Leonid Sotnyk prepared mature and interesting materials, which were in high
demand in the media environment and had great relevance. Rarely did an issue of the
news agency go by without his analytical article, which was noticed by regular subscribers.
Some of them delicately and tactfully noted a decrease in the informational density of the
agency’s releases without Sotnyk’s articles. Such statements were at least taken by the
editorial management as recommendations for discussion, as from time to time, «Intellect»
also published no less resonant analytical pieces from other well-known Lviv journalists.

The increased demand for Leonid Sotnyk’s publications was due to his focus primarily
on the politically relevant topics of the time.

The analytical publications of Professor V. Zdorovheha were mature and profound.
The editor-in-chief, 1. Lubkovych, also never lacked wit and journalistic originality. As an
author and editor, he had an innate «sense of news value»’ for informational messages. He
had the skill to quickly and accurately formulate them.

As anew media product, the IA «Intellect» was a fresh and extraordinary phenomenon
in the media landscape, with which more than a hundred editorial teams collaborated over
the relatively long period of more than eight years. The agency achieved some success
thanks to its well-structured editorial strategy: a small group of creative individuals, not
working full-time in the agency, regularly produced a high-quality informational product
that was in demand in the media community. Once a week, media outlets would receive
the issues of «Intellect» by mail, packed in envelopes, with each issue ranging from 8 to 24
pages in A4 format. Two-thirds of the issue consisted of expanded news reports, while the
remaining third always included an exclusive analytical publication on an important and
relevant topic in the country’s socio-political life.

The distinctive feature of the news reports was their relevance, which remained valid
throughout the week. The factual material for the news was collected every Thursday,
processed, systematized, and typed up on a traditional typewriter in a single copy on
the same day. Each Friday, the issues of «Intellect» were first printed on a morally and
physically outdated rotary machine, and later on a photocopier, before being sent by mail
in classic envelopes to media editorial offices, most of which received the bulletins on
Monday. Radio and television stations used it promptly — within the day, while print media,
which were published three times a week at that time, published the agency’s materials on
Wednesday or Friday, with «turtle-paced» speed by modern standards.

From today’s perspective, it is appropriate to outline the main aspects of the
establishment, development, achievements, and decline of the first private information
agency:

1. Establishment. Society had developed a need for new, dynamic media outlets
capable of engaging in dialogue with audiences using a lively and emotional language while

7 ®nax, K.-I, B. ®. IsaHoB (pex.-ymop.), B. Knumuenko (epekit.). (2015), «Bnana i 31u1eHHICTh Ipecuy,
AxazeMist ykpaiHCbKoi mpecH, LlerTp BinbHOT npecu, Kuis, c. 29.
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addressing issues that the creative journalistic community consciously or unconsciously
avoided.

At that time, a strong creative potential emerged — a synergy of the academic and
teaching staff of the specialized faculty and young, ambitious students eager for creative
realization. These students sought to establish themselves as creative individuals through a
journalistic project of a new format.

There was also a demand from journalistic editorial teams for news content from
various regions of the country, presented in a vibrant, fresh, and uninhibited style.

2. The development of the information agency «Intellect» as a commercial private
entity was evolutionary. Neither at the stage of the agency’s conceptual inception, nor
during its initial operations, nor throughout its years of existence did this original media
project have any startup capital or financial investments. Thus, it was founded in defiance
of economic laws and the principles of entrepreneurial activity.

Faith in success, personal and collective enthusiasm, belief in one’s creative potential,
and a healthy dose of adventurousness — these were the key factors that brought the idea of
the agency to life and enabled its relatively successful implementation over a considerable
period.

The idea of creative realization became the foundation not only for the agency’s creation
and growth but also for the personal fulfillment of its permanent leader, Thor Lubkovych,
whose creative talent was fully revealed. His creativity and distinctive journalistic thinking
marked his individual style and unique manner of presenting factual material, setting him
apart in Ukrainian journalism of that era. Faculty members and the most gifted students
also sought collective creative fulfillment through their involvement with the agency.

Animportant factor driving the creative activity of young faculty members and students
of the faculty was the honoraria and material rewards they received. From the first issue
of the information bulletins to the final stages of the agency’s operation, the remuneration
for contributors, while perhaps not exceedingly high, was quite decent. Faculty members,
working as freelancers, could earn in a month an amount comparable to their university
salary, while students could earn the equivalent of a scholarship. Consequently, both groups
demonstrated professional journalistic ingenuity, initiative, and resourcefulness in selecting
publication topics and gathering compelling factual material.

The agency’s development coincided with the early years of Leonid Kuchma’s first
presidential term, a period when the country’s inflation rate began to decline, but economic
and financial stability had not yet been achieved. Only the first signs of economic progress
were beginning to emerge. Barter operations were gradually remaining in the past, while
the hryvnia, as a new national currency of Ukraine, had gained the status of the country’s
sole official monetary unit.

Around the middle of the agency’s second year of operation, its management decided
to separate and distinguish the creative and commercial directions of activity. The position
of deputy editor was eliminated, and a new position of commercial director was introduced.
The commercial director’s primary responsibility was to ensure regular financial inflows
to the agency’s treasury.

From that point on, the editor-in-chief, a role held by Ihor Lubkovych from the agency’s
inception to its closure, no longer engaged with the business and entrepreneurial aspects
of the agency. Similarly, Ihor Paslavskyi, as the commercial director, completely distanced
himself from the content development of the weekly information bulletins.
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The information agency «Intellect» entered into several one-time and long-term
agreements for the production of informational and promotional catalogs, brochures,
booklets, banners, and other printed materials with organizations and institutions
considered financially stable in the region. These included structural divisions of Lviv
Railways, commercial banks, and enterprises in the hospitality industry. On a commercial
basis, the agency also edited textbook texts, provided layout and book design services, and
developed corporate branding for business entities.

The agency’s treasury rapidly grew, yielding profits that management directed toward
purchasing contemporary office equipment such as fax machines and copiers. They even
contemplated acquiring a separate property in the Carpathians to serve as a retreat for the
agency’s staff.

The management also remained committed to philanthropic and charitable initiatives.
During this period, with financial support from «Intellect», the anthology on the history of
Ukrainian journalism, «Press of Struggle and Ideas»®, compiled by S. Kost, was published.
The agency awarded annual scholarships to the best students of the faculty, financed certain
student projects and events, and provided sponsorship.

However, the principles of philanthropy and sponsorship began to noticeably
dominate the financial policy of the media organization, often to the detriment of its own
development. This affected the ability to provide material incentives for creative staff,
expand the correspondent network, strengthen the material base, and acquire office and
production facilities.

The delicate nature of the situation was reflected in the successful and progressive
operations of the agency’s commercial division, which, at its peak, generated over 90
percent of the profits. Meanwhile, the core activity of the information agency—publishing
informational and analytical bulletins—accounted for less than 10 percent of the revenue.

The organization’s expenditure scale was diametrically opposite. In some months, up
to 95 percent of the profits were spent on producing the agency’s primary informational
product and supporting its image-building activities. Meanwhile, even Karl Marx could
not have envisioned such a level of exploitation. The agency’s chairman and long-standing
editor, Thor Lubkovych, adhered to a unilateral leadership style characterized by marked
chaos and often illogical spontaneity. This approach was met with irony by the faculty
leadership and mild bewilderment by the organization’s team.

3. The stage of stagnation and the final period of the agency’s operation began in
1996. The commercial director ultimately chose to focus on teaching and academic work,
later launching another, far more successful publishing project. Meanwhile, the chairman
continued working alone, following his familiar routine while holding his primary position
at the Faculty of Journalism. However, every Thursday afternoon, he dedicated time to
«Intellect»: collecting factual material from correspondents, analyzing the information,
seeking unconventional angles for its presentation, and crafting it into an engaging format
for media outlets.

Editorial offices of varying statuses utilized the agency’s reports and analytical
articles to some extent. These ranged from the already well-known UNIAN and the Rukh-
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affiliated Kyiv newspaper «Chas/Time» to the official «Holos Ukrayiny», as well as regional
publications, television, and radio companies.

However, the agency’s largest consumers were traditional district newspapers,
particularly in the western region, whose editors were alumni of the specialized faculty
at Ivan Franko National University and maintained connections with their alma mater. For
some district newspapers, the agency’s weekly releases served as a reliable safety net in case
of «emergency editorial situationsy». In fact, an entire newspaper issue could be assembled
from the agency’s reports. At that time, district newspapers were typically published in a
four-page A3 format.

It is worth noting that the business model that emerged and was widely practiced
during the early years of the country’s independence — built on «personal connections» —
was initially justifiable. In the absence of investment funds and adequate start-up capital,
it provided a viable, albeit temporary, path to launch projects and ensured their relative
evolutionary development within certain limits and a short timeframe. However, this model
should have been swiftly replaced by one driven by market competition and sustainable
partnerships based on close collaboration. Such a transition would require adherence to core
criteria: cost, quality, and the high standard of services offered. Unfortunately, «Intellect»
remained stuck at this initial stage of its business model-relying on personal connections—
and failed to rise above it due to both objective and subjective factors. This was largely a
reflection of the founder and leader’s preferences and creative comfort zone. He neither
aimed to adapt the agency to the new digital realities nor dared to delegate management
functions to a professional hired manager.

The financial resources of the Intellect agency steadily dwindled over the years, and
the circle of creative individuals willing to continue collaborating with the agency gradually
narrowed. By the late 1990s and early 2000s, Lviv saw the emergence of numerous
compelling media projects, such as the general political weekly «Tyzhden», the newspaper
«Dilo», the advertising weekly «Halytski Kontrakty», and the general political informal
newspaper «Post-Postup.

As noted by V. Zdoroveha, Post-Postup represented «a new type of publication for
Ukraine with a European orientation»’, created by a young team that viewed the press
as «a unique force standing above government and political parties, functioning as the
primary means of communication that binds society into a cohesive whole and serves
as an essential bridge between civil society and the rule of law»'°. The new generation
of journalism students quickly shifted their focus to these fresh and dynamic editorial
projects, which resonated with the rhythm, tone, content, and creative design of the new
era in journalism. Meanwhile, «Intellect» remained stagnant at the level of the early 1990s,
gradually transforming into a relic of the past. Without sufficient funding, the agency
survived on the enthusiasm and creative drive of its founder-editor until mid-1999, when it
logically ceased operations, permanently and irreversibly ending its activities.

As the classic of modern Ukrainian poetry asserts, every finish is, in essence, a new
beginning. 1. Lubkovych channeled his creative potential into writing truly high-quality
and meaningful textbooks and guides on journalism, which educated multiple generations
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of journalism students. Notable among them were works such as «Journalism and
Sociology»'!, «Social Psychology of Mass Communication»'?, and «Social Psychology of
Mass Communication»'?.

Conclusions.

1. The first conclusion, which ultimately becomes an axiom in the principles of
running a private business, is that it is important to earn money, but equally important is
to rationally use it across two main categories: the development of the organization and the
material stimulation of the work of team members who drive the growth of the company.
Forms of motivation should be transparent, ensuring that every employee has an incentive
for effective and productive work aimed at the final result, which is profit in the business
structure.

2. A media project following the model «in free time from the main work» model
and based on the principle of «one is a warrior in the information field» can maintain its
presence in the information space and even evolve and progress for some time. Eventually,
it enters a period of stagnation, followed by the final stage of its operation. Some exceptions
may exist, such as the media projects of Bohdan Vovk, «For a Free Ukraine. Plus», and Oleg
Romanchuk, «Universumy, which have maintained stable positions for three decades and
have a small but loyal audience that has been developed over the years.

In the case of the «Intellect» news agency, the «one-man media show» of lhor
Lubkovych lasted for more than eight years, which undeniably deserves words of gratitude
for his fruitful, semi-sacrificial, and dedicated creative work.

It is worth noting that «Intellect» operated during the period when those in power
had not yet started using «information saturation»* to «reverse the ideals of freedom of
speechy.

It is no secret that during the uncertain 1990s, hundreds of editorial media projects
were registered in the country, many of which managed to publish just one issue of a
newspaper or magazine or lasted only one or two weeks on television or radio.

The semi-cottage-like organizational structure, with very modest financial resources,
yet highly professional in producing quality information and analytical journalistic products,
the «Intellect» news agency left its mark on Ukrainian journalism in the early years of
independence and became the predecessor and actual prototype of UNIAN —the Ukrainian
Independent News Agency, which is so successful today.
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IHOOPMALIIHE ATEHTCTBO «IHTEJEKT»:
KYPHAJICTUKA HOBOI'O TUIY V NEPIII POKU
YKPATHCBKOI HE3AJIEKHOCTI

Irop IacaaBcbknii
Jlvsiecokuti Hayionanvuull ynisepcumem imeni leana @panka,
eya. I'enepana Yynpunxu, 49, 79044, Jlveie, Ykpaina
e-mail: ihor.paslavskyy@Inu.edu.ua
https:/forcid.org/0000-0002-7620-0071

VY crarTi aKHeHTOBAaHO, IO OCTAHHI AECATHIIITTS MHUHYJIOTO CTOJITTS — TEpIli POKH
YKpaTHCHKOT HE3aJIeKHOCTI O3HAMEHYBAJIMCs CTPIMKUMH IporiecaMu pe)opMyBaHHS Ta TpaH-
chopmarrii 3aco0iB MacoBoi iH(popMaIllii, KapAUHAIBHOK 3MIHOK MEiHHOr0 JaHAmAa(Ty
HAI[IOHAJILHOTO 1H(OpMaliiftHOTO TpocTopy. Ynmao 3acobiB MacoBoi iH(opMarlii, 10 B He-
JIaJIEKOMy MUHYJIOMY OyJIM THPa)KHUMH, PEUTHHTOBUMH 1 MPIOPUTETHUMH, 200 MPUITHHUIH
TIOBHICTIO CBOIO MEAIHHY AiSUIBHICTB, 200 0 HEBII3HAHOCTI pe)OpMyBaIIUCs Ta TIEPEOPIEHTY-
BaJIMCs Ha J1aMeTpaJIbHO MPOTUIICKHI 11€0JI0T19HI IaT(GOpMH Ta TEMATUYHY CIIPSIMOBAHICTb.
L1i mporiecn iHTeHCUBHIIIE BiAOyBaJnMCs B 3aXiJIHOMY PErioHI Ta CTOJUI KpaiHH, B 1HIIUX
perioHax, KOJHIIHS KOMIApTiiiHa mepiofuka ta eipHa )KypHAIICTUKH IIe 30epiraia 3a iHep-
Ii€F0 MPOBITHI CBOT MO3MIIIT, JOMOKH He Oyiia BUTICHEHA 3aco0aMu MacoBOi iH(popMaIrii oirap-
XIYHUX CTPYKTYD, SIKI CTPIMKO MOYaJIN 3apOKYBATHCS Ta YTBEPI)KYBAaTUCS B OCTaHHI POKH
BKa3aHOT'0 JIECATUIITTS.

3a3Ha4yeHo, M0 MapajeibHO IMOYald yTBEpI)KyBaTHCS HOBI MeiliHI oprasizamii, Ha
KIITaJIT 3arajibHOMOIITHYHOT JIbBIBCHKOT ra3eTH «3a BiibHY YKpainy». Cepen iHpopMariiHux
arcHTCTB, OJHUM 3 TMEPIIHX, K IMPUBATHA MEJiliHA CTPYKTypa, OyJ0 CTBOpEeHO Ha 0a3i (a-
KYJNBTETY XKypHasicTuku @paHkoBoro yHiBepcuteTy y JIbBOBI iH(popManiliHe areHTcTBO «IH-
TEJIEKT», IEPUIMHA BUITYCK SIKOTO IpUIaB Ha OepezeHb 1991 poky. AKIIEHTOBaHO, 1110 areHTCTBO
MPAaKTHKYBaJO Oi3HEC-MOJIENb «HA OCOOMCTUX KOHTAKTax», sika (popMyBajacs i MUPOKO Ipak-
THUKYBaJlacsl y TEpIIi POKU HE3aJIe)KHOCTI. Y MOYaTKOBHU Tepioj BOHA MaJia IpaBo Ha iCHY-
BaHHsI 1 HaBITh YaCTKOBO OyJia BUIIpaBJiaHa, ik (pakTHYHO Oe3alIbTepHaTHBHA. 3a BiJICY THOCTI
iHBeCTHUIIITHUX (OHIIB i OpaKy HaJIeKHOTO CTAPTOBOTO KariTaidy 0i3HeC «Ha 0COOMCTHX KOH-
TaKTax» JIaBaB MOKJIMBICTh PO3MOYATH BIACHUH MPOEKT 1 3a0e31euyBaB B OKPECICHIX MeXax
i B KOPOTKOMY 4Yaci HOro BiTHOCHHMH €BONIOLIHHUX PO3BUTOK. AJle Il MOJENb Maja sIKoMora
HIBH/IIIE 3QJTHITUTHCS B ICTOPIT KOMEPIIHHOT CTPYKTYpH. 3yCHIIIISIMU MEHEXKMEHTY Ti Ha 3Mi-
Hy MaJia IPUHTH MOJEeNIb PUHKOBOI KOHKYPEHIIii, TICHOT Ta CTaJoi CITiBIIpai i3 mapTHepaMu,
3aropyKoIo SIKOT € KpUTepii BApTOCTI, IKOCTI Ta BUCOKOT'O PIBHS HAaJaHMUX MOCHYT. «[HTeneKT
3YNMUHUBCS HA OKPECICHOMY MEPIIOMY eTarl CBO€T 0i3HeC-MoJielli — 0COOMCTHX KOHTaKTax. |
BUIIE HE 3MIT i THSITUCS BHACIIOK 00’ €KTHBHUX Ta CY0 €KTUBHUX (haKTOPIB.

JoBeneno, mo iHdopmalliiiHe areHTCTBO OyJI0 HOBHM, PO3KYTHM 1 HEOPIMHAPHUM Me-
JIIHHUM SIBHILIEM B TOIOYACHOMY HalliOHAJBHOMY 1H(OpMaIiifHOMY IIPOCTOPI, sIKE MaJIo YCIiX
3aBJSIKM pallioHaJIbHO BUOYJOBaHIN pemakiiifHi crparerii ¥ NMpoayKyBaHHIO aKTyaJbHOTO,
SIKICHOTO 1H(OpMAIliHHO-aHATITUIHOTO JKYPHAIICTCHKOTO MPOYKTY.

Kurouosi cnosa: inpopmarniiiHe areHTcTBO «lHTENekT», 3acodn MacoBoi iHpopmariii,
areHuiliHa XXypHaIicTHKa, iHpopMaliifHi MOBiJOMIIEHHSI.
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