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Abstract. The article is devoted to the study of consumer behavior of Ukrainian
households under martial law. The significance of the functional role of
households in the economic system of society is revealed. The changes in the
consumer behavior of households that were caused by the pandemic and the
Sfull-scale invasion of russia are outlined. The results of the research conducted
by the World Food Program are analyzed. The sources of household income,

the use of survival strategies by households, and the lack of food security at
the beginning of the war were analyzed. It was found that households mostly
made food purchases in cash, consumed products of their own production and
bought on credit. The article also analyzes the results of a study conducted by
Gradus Research Company on the study of consumer behavior of Ukrainians
during the 10 months of the full-scale invasion. According to the data of this
study, it was established that the consumer behavior of households has become
more rational, impulse purchases have decreased, and the demand for
Ukrainian brands has increased.
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household consumer behavior.

Problem statement. Modern socio-economic conditions caused by the impact of the
pandemic and martial law have a significant impact on the consumer behavior, their
preferences, purchasing power, etc. All these processes and trends have largely determined
the transformation of consumer needs, in particular households, their preferences, making
purchase decisions and the formation of new consumer practices in the food market. Under
such crisis conditions, an important aspect of marketing research is the study of the
peculiarities of the formation of consumer behavior of households in Ukraine. Consumer
behavior of households is a dynamic entity that depends on the influence of internal and
external factors and largely depends on changes that occur in society.

Literature review. The analysis of recent studies and publications shows that foreign
and domestic scholars have studied household consumption, including: M. Vatamaniuk, T.
Kizyma, O. Kuzyk, E. Libanova, V. Mandybura, Y. Stankevych and others. The analysis of
demand for food products was carried out by such scientists as O. Varchenko, 1. Volkova, N.
Karpenko, I. Kovarsh, I. Svynous. Unfortunately, in the scientific literature, the question of
the formation of consumer behavior of Ukrainian households in the conditions of martial law
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has not yet been sufficiently disclosed. At the same time, it is necessary to conduct marketing
research that would be aimed at studying the peculiarities of household consumption, their
expenditures on food products, etc.

The purpose of this article is to analyze the peculiarities of household consumption
behavior in the food market of Ukraine during the crisis period caused by the impact of the
martial law.

Methodology. In the process of writing the article, the method of analyzing literature
sources was used to study the essence and peculiarities of the formation of household
consumer behavior. In addition, the method of comparative analysis was used to study
changes in household consumer behavior in the food market of Ukraine during the full-scale
invasion. Statistical analysis was used to study the features of household consumption in the
food market of Ukraine. The method of data visualization was used to improve the perception
of statistical data and marketing research data.

Results and discussion. In the conditions of modern society, the coexistence of three
main institutional agents is important: the state, business and households. Households play
an important role among these subjects, because they are the mandatory element in the market
circulation of goods and resources.

The special significance of the functional role of households in the economic system of
society is determined by the following aspects.

First of all, the household itself forms the necessary level of consumer demand for basic
economic resources. The functioning of the market mechanism is impossible without it.

Secondly, it should be remembered that a certain part of household income is spent on
consumption, and the rest is used for savings. Household savings can be a source of
accumulation and investment, which is quite important for the development of the economy.

Thirdly, households are subjects of supply in the market of factors of production (labor,
entrepreneurial abilities, etc.).

Fourth, the demand in the consumer market determines the demand in the industrial
market [1, c. 56].

Consumer behavior of households is a system of actions and acts of individuals in the
consumer market, determined by directing available monetary resources to ensure the needs
and interests of household members.

Consumer behavior of the household reveals the rational, cognitive, emotional, passive
actions of the consumer that determine market demand, patterns and structure of
consumption. It provides an opportunity not only to satisfy needs, but also to consume goods
for personal development, confirmation of a certain social status, etc.

Thus, consumer behavior characterizes a set of consumer actions that are related to the
emergence and awareness of a need, the decision to make a purchase, the process of choosing
a product, and its use or disposal.

When studying consumer behavior of a household as a single economic entity, its
actions should be analyzed as a single consumer in the process of satisfying its own needs.
Receiving income from the sale of services of factors of production, the household spends
them in full (after taxes) on consumption and savings. In addition, the household consumes
consumer goods that are currently being produced [2, c. 40].

The following features of consumer demand for food products can be summarized [5, c.
26-27]:

regularity of consumption (the demand for food products is constant);

consumption is individual and necessary for everyone;
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the availability of a range of products is necessary to meet needs (interchangeability of
products is possible, but undesirable);

the consumer sets certain requirements for food products (first of all, for their quality,
content of useful substances, freshness and environmental cleanliness);

habits, national characteristics and seasons are reflected to some extent in the nature of
consumption;

consumption depends on demographic factors (household composition by age,
occupations, number of members, presence of children, etc.);

in addition, consumption depends on the purchasing power of the household.

The peculiarities of food consumption by households are largely determined by the
specifics of the food market. In modern conditions, among all types of markets, the food
market occupies a special place, although it is not singled out as a separate market at the
macroeconomic level of research. The food market participates in the life support of society,
as the availability of food serves as a basic condition for human activity. The food market
determines the state of development of the country’s economy, the social stability of society,
the course of socio-economic processes that shape the welfare of the nation as a whole, and
determines the situation in the agrarian sector of the economy.

In the food market, there are relations between the subjects of entrepreneurial activity
that are formed in connection with the purchase and sale of food. The food market is the place
where the demand, supply and price for this or that food product are formed [1, c. 56].

Consumer behavior of households largely depends on different processes that take place
in society, so that is why the consumer behavior of Ukrainian households has undergone
significant changes during the last decade. The full-scale invasion of russia is the next crisis
period after COVID-19 pandemic that has a significant impact on the consumption behavior
of households in the Ukrainian food market.

Before the outbreak of full-scale invasion in February 2022, only households in Donetsk
and Luhansk regions had suffered acutely from food insecurity for eight years due to
hostilities in those territories, high food prices and limited access to markets and basic
services, as well as loss or lack of opportunities earnings. The invasion affected food security
in Ukraine, levels of poverty and unemployment; also, it caused massive population
displacement and limited people’s ability to access food. Overall, due to the outbreak of the
full-scale war living conditions across the country significantly worsened, and because of
that people living near the front lines now often lack access to basic services and functioning
markets.

The results of research conducted by the World Food Program [7, 8, 9] in the spring of
2022 that indicated that at the national level one in five of the interviewed households had
inadequate current food consumption at the time of the survey. When combining this with
households that had unstable sources of income or lost their income completely, and used
coping strategies, food insecurity increased to about one in three households nationwide.
Therefore, the first and most significant trend of this period during a full-scale invasion is a
decrease in household expenditures on food. The food insecurity in spring 2022 was mainly
caused by lack of access to food and low purchasing power.

According to the study, only 5% of households experienced severe food insecurity at
the beginning of the full-scale invasion, i.e., faced extreme food consumption gaps or extreme
loss of livelihood assets. The remaining 28% were moderately food insecure.

The share of surveyed households with insufficient food consumption (with low and
marginal levels) increased from 19% in March 2022 to 32% in December 2022. The
proportion of households with insufficient food consumption was highest in the eastern
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regions, while the lowest in the western regions. In the spring of 2022, Luhansk region had
the largest share of households with insufficient food consumption (47%). By the end of
2022, the highest share of such households was in the central regions (45%) because of the
continued increase in the number of internally displaced persons in these regions.

It should be noted that during 2022 in Ukraine, the level of consumption of meat and
meat products did not comply with the rational norm (80 kg per person), recommended by
the Ministry of Health of Ukraine in accordance with the norms of the population’s
physiological needs for basic nutrients and energy [4]. For example, usually Ukrainians
consumed about 20% of fish and fish products produced from domestic raw materials [6],
and the rest were imported. In connection with the war and the introduction of martial law,
commercial fishing was stopped or partially stopped by about 80% of the users of aquatic
biological resources.

After the start of the full-scale invasion, households mostly relied on cash purchases to
access food, but also 34% of respondents reported that they no longer had a source of income
or depended on assistance, and one in four had to borrow money to meet their basic needs.

In the survey, households indicated that they mostly bought food with cash (69%),
consumed their own production (17%), and made credit purchases (6%). This may change
over time, however, as people may run out of cash available to them, forcing them to rely on
credit purchases instead. One in four respondents said they already had had to borrow money
to meet their needs.

This leads directly to the next trend of that period — the spread of coping strategies in
household consumption behavior. The survey results indicated that 76% of households had
relied on coping strategies in their consumption behavior at least once in the previous week.
The overwhelming majority of households preferred less desirable and less expensive food
products. More than a third of households reduced the size of food portions to make available
food last longer. A similar proportion limited the number of daily meals, and 29% of
households reported that adults restricted their consumption to increase the consumption of
children. About a third of respondents reported that they did not have any food at home.
Among those respondents who did have food stocks, 30% said they would last less than a
week, and 34% said they would last one to two weeks.

Borrowing money and/or giving up their assets were expected ways in which people
tried to cope with the shock of war and displacement. Both of these strategies signaled that
household resources are likely to decrease in the near future, which may harm the
household’s ability to meet its needs, including food needs.

After the start of the full-scale invasion, there was an increase in the share of households
reporting no sources of income in the spring, but the situation stabilized somewhat in the
summer. Households claimed that the main reasons for insufficient funds for them were too
low salaries (75%), lack of opportunities to work (30%), irregular salary payments (9%).
According to UN, 65% of households reported a decrease in income since February 2022.
Internally displaced persons, persons with disabilities and the elderly had the lowest level of
income. At the same time, 45% of the population of Ukraine belonged to at least one
vulnerable group [3].

The average number of household members changed during the full-scale invasion
period. The survey showed that in modern conditions, the average household size is 3.5
members. This is higher than the average size reported by the State Statistics Service of
Ukraine, which was 2.6 members in 2020. This is due to the fact that 19% of the surveyed
population host internally displaced relatives and friends in their homes. When grouping this
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number of household members, the results show that most of them belonged to small and
medium-sized households [7].

More than one in three surveyed households reported that they had been displaced from
their place of residence at the time of the survey due to the full-scale invasion. A quarter of
respondents reported that they were separated from other members of their households, and
this figure rises to about 50% for displaced households. The regions with the highest
proportion of separated households are Zhytomyr, Kyiv, Kharkiv, and Kyiv city. On average,
one out of every two separated households experienced food insecurity compared to about
one out of every four non-separated households.

It is advisable to analyze the food security of Ukrainian households taking into account
the status of displacement and separation of households (Figure 1). Displaced and separated
households have the highest level of food insecurity (56%). Households that are neither
displaced nor separated have the lowest level of food insecurity (78%). In addition, larger
households tend to be more food insecure.

Although the share of food insecure households increased among both displaced and
non-displaced individuals during 2022, the gap between these two groups widened markedly
with the onset of the winter season. In the 4th quarter of last year, the share of households
with insufficient consumption was 26% among non-displaced individuals and 33% among
displaced individuals.
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Figure 1. Households’ food supply, in %
Source: based on [7]

During 2022 year, consumers began to adapt to the conditions of martial law. Consumers’
adaptation to changes in the socioeconomic situation in the country, the fading of panic caused by
the possible lack of food and essential goods, and the stabilization of the situation in the country
in general led to a change in trends in household consumption behavior.

That is why a study conducted by Gradus Research Company on the consumer behavior
of Ukrainians during the 10 months of the full-scale invasion made it possible to identify
somewhat different consumer trends [9].

Among them were rationalization of demand. Modern conditions force consumers to be
more rational in their consumption. The vast majority of consumers (76%) plan their
purchases, and only 15% of surveyed consumers make purchasing decisions directly at the
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point of sale, i.e. tend to make impulse purchases. All this is due to the low purchasing power
of households. As 37% of respondents remain unemployed, and 78% report a decline in
income. All of this forces households to buy products of cheaper brands (64% of
respondents), and only 18% of respondents can afford to buy products of expensive brands.

Today, consumers pay special attention to the brand when making purchases (54% of
respondents). However, the remaining 33% of consumers said that in today’s environment,
the brand of a product does not matter to them. The majority of consumers (74%) prefer to
shop in supermarkets and stores (where branded products are available) rather than in markets
(16%). At the same time, half of consumers (48%) tend to shop at their favorite outlets, while
41% shop at convenient outlets and are not tied to a familiar place.

It is also worth noting the growing demand for Ukrainian brands since the full-scale
invasion. Today, 69% of Ukrainian consumers consciously choose products of Ukrainian
brands. Among those who have started buying Ukrainian brands in the last year, 56% do so
to support Ukrainian producers. The desire to support Ukrainian producers is stronger than
the need to save money.

At the beginning of 2023, a significant increase in food prices led to a decrease in their
economic availability. Eggs and fruits rose in price the most. The reason for this was
primarily an increase in the cost of agricultural production because of a significant increase
in the prices of fuel, lubricants, fertilizers, food storage costs, etc. At the end of 2022 and at
the beginning of 2023, strict energy restrictions and the lack of a stable electricity supply for
economic entities in the agricultural sector due to massive shelling by russia of energy
facilities and energy infrastructure of Ukraine became an additional factor in the increase in
food prices [6].

Conclusions. After COVID-19 pandemic, Ukrainian people continue to spend less and
buy the most necessary goods now, during the full-scale invasion. Given the highly volatile
and rapidly evolving situation in Ukraine, trends in household consumption behavior in the
Ukrainian food market are likely to continue to change over time.

1. Topomusk I.B. OcobmuBocTi CITO’KMBAHHS MIPOIyKTIiB XapuyBaHHSI
noMorocrofapcTBaMu Ykpaiau. lnmenexm XXI, 2020. No2. C.55-59.

2. Topomusx 1.B., Tepenmiii A.b. CnoxuBuya TOBEmiHKa JOMOTOCIONAPCTB Ha
MIPOJIOBONILYOMY PUHKY Y Kpaiau. Exonomiynuti npocmip, 2020. Ne159. C.39-43.

3. Joxomnm 65% ykpaiHCBKMX OOMOTOCIIONAPCTB 3HU3WIKCSA 3 modarky BiitHm. URL:
https://finclub.net/ua/news/dokhody-65protsent-ukrainskykh-domohospodarstv-
znyzylysia-z-pochatku-viiny.html (nara 3Bepuenns: 27.11.2023 p.).

4. 3axoH Yxpainu «IIpo 3arBepmxenns Hopm dizionoriuaux notped HaceneHHs YKpaiHu
B OCHOBHHMX XapuoBux peuoBuHax 1 eHeprii. URL: https://zakon.rada.gov.ua/laws/
show/z1206-17#Text (nata 3BepuenHs:27.11.2023 p.).

5.  MixnHapoanuii arpo6izHec: HaBuanpHHM MOCIOHUK. 3a pelaKiiero a.e.H., Ipod., aka.
CiBauenka [.1O. Kuig: I{YJI, 2003. 208 c.

6. Cran npomoBoabpuoro 3a0e3nedenHs Ykpainu mig gac Biitan. URL: https://niss.gov.ua/
news/komentari-ekspertiv/stan-prodovolchoho-zabezpechennya-ukrayiny-pid-chas-
viyny. (nara 3sepHenns: 27.11.2023 p.).

7. Ukraine Food Security Report. URL: https://bitly.ws/32IZm (date of the application:
15.01.2024 p.).,

8. Ukraine Food Security Trend Analysis. URL: https://bitly.ws/321Zp (date of the
application: 15.01.2024 p.).,

9. Ukraine Needs Assessment: Food Security and Essential Needs. URL:
https://bitly.ws/321Zs (date of the application: 15.01.2024 p.).



Anastasiia Terendii 151
ISSN 2078-5860. @OPMYBAHHA PUHKOBOI EKOHOMIKH B YKPAIHI. 2023. Bun. 50

References

1. Gorodnyak I1.V. (2020) Osobly'vosti spozhy'vannya produktiv xarchuvannya
domogospodarstvamy” Ukrayiny® [Peculiarities of food consumption by Ukrainian
households]. Intelekt XXI. no. 2, pp. 55-59. (in Ukrainian).

2. Gorodnyak 1.V., Terendij A.B. (2020) Spozhy'vcha povedinka domogospodarstv na
prodovol’chomu ry nku Ukrayiny' [Consumer behavior of households in the food
market of Ukraine]. Ekonomichny j prostir. no. 159, pp. 39-43. (in Ukrainian).

3. Doxody' 65% ukrayins'ky'x domogospodarstv zny'zy'ly sya z pochatku vijny" (2023)
[Incomes of 65% of Ukrainian households have decreased since the beginning of the
war]. Available at: https:/finclub.net/ua/news/dokhody-65protsent-ukrainskykh-
domohospodarstv-znyzylysia-z-pochatku-viiny.html (accessed 27 November 2023). (in
Ukrainian).

4. Zakon Ukrayiny' «Pro zatverdzhennya Norm fiziologichny'x potreb naselennya
Ukrayiny™ v osnovny'x xarchovy'x rechovy'nax i energiyi (2017) [The Law of Ukraine
"On approval of norms of physiological needs of the population of Ukraine in basic food
substances and energy]. Available at: https://zakon.rada.gov.ua/laws/show/z1206-
17#Text (accessed 27 November 2023). (in Ukrainian).

5. Sivachenko I.Yu. (2003) Mizhnarodny'j agrobiznes [International agribusiness].
Ky'yiv: CzUL. (in Ukrainian).

6. Stan prodovol chogo zabezpechennya Ukrayiny' pid chas vijny" (2023) [The state of
food security of Ukraine during the war]. Available at: https://niss.gov.ua/news/
komentari-ekspertiv/stan-prodovolchoho-zabezpechennya-ukrayiny-pid-chas-viyny
(accessed 27 November 2023). (in Ukrainian).

7. Ukraine Food Security Report (2022). Available at: Ukraine Food Security Report
(2022).pdf (accessed 12 January 2023). (in English).

8. Ukraine Food Security Trend Analysis. (2023). Available at: https://bitly.ws/321Zp
(accessed 15 January 2024).

9. Ukraine Needs Assessment: Food Security and Essential Needs. (2023). Available
at:https:/bitly.ws/321Zs (accessed 15 January 2024).

OCOBJHUBOCTI CIOKABYOI MOBEATHKHA JJOMAIIHIX TOCIIOJIAPCTB
HA PUHKY IIPOJIOBOJIBYNX TOBAPIB YKPATHH ITIJT YAC
INOBHOMACHITABHOI'O BTOPTHEHHSA

Amnacracis Tepenniii

JIvgiscokutl HayionanbHull yHigepcumem imeri leana @panka
79008 m. Jlvsis, npocnexm Ceoboou, 18
e-mail: anastasiyaterendiy@gmail.com
ORCID: https://orcid.org/0000-0003-4476-5585

AnHoranisi. CtaTTs NpUCBSYEHA JOCIIDKCHHIO CIIOXKMBYOI MOBEAIHKH JIOMOIOCHO-
JapcTB YKpaiHM B yMOBaX BOEHHOrO CTaHy. PO3KpUTO 3HAa4YeHHS (YHKLIOHAJIbHOI poii
JIOMOTOCIIOJIapCTB B €KOHOMIUHIM cucrtemi cycninbeTBa. OKpecieHO 0COOIUBOCTI
(hopMyBaHHS CHOKMBYOTO MOIKTY Ha MPOJOBOJbYI ToBapH. OKpecIeHO 3MIHH CIIOKHBYOL
TIOBE/IIHKY JOMOT'OCIIOIapCTB, CIIPHYMHEHI OBHOMAcIITAOHUM BTOpPrHeHHsM Pocii.

[Mepmworo 1 HalcyTTEBIIO TEHIACHLIEI IHOTO MEPIOAY € CKOPOYECHHS BUTpAT
JOMOTOCIIOIAPCTB Ha NMPOLYKTH XapuyBaHHs. [I0TouHa BiACYTHICTH PONOBOIEYOI Oe3NeKH
31e01IpIIoro Oyia CIpUYWHEHa BIiJACYTHICTIO JOCTYIY IO DKi Ta HU3BKOIO KYITiBEIHLHOIO
CITPOMO>KHICTIO.
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BomHouac Oynu mpoaHaiizoBaHi pe3ylbTaTH AOCHIKEHb, IPOBEJACHIX BCECBITHBOIO
MIPOJIOBOJIBYOI0 TPOTPaMOI0. 3TiTHO 3 JOCIIIKEHHSIMH, TPOaHAIi30BaHO JHKepea JTOXOiB
JIOMOTOCTIONAPCTB Tia 4ac BiitHW. [IpoaHanizoBaHO BHKOPHUCTAHHS JOMOTOCIIOAAPCTBAMU
CTpaTeril BUKUBAHHS Ta BiJICYTHICTh MPOJOBOJIbYOT OE31eKH Ha IMOYATKY BiliHH. BHsBIICHO,
O JOMOTOCIONAPCTBA 3AeOUIBIIOr0 KyIyBajdW MPOAYKTH XapdyBaHHS 3a TOTIBKY,
CIHOXKUBAJIM NPOJAYKTH BJIIACHOIO BUPOOHMITBA Ta KYNyBaJld B KpeAUT. 3riIHO 3 pe3yiib-
TaTaMH JIOCIIJPKEHHS, IepeBakHa OLIBIIICTh JOMOTOCIOAAPCTB BiZIaBajl MepeBary MEHII
Oa)xaHUM 1 JICIIEBIIMM IIPOIYKTaM Xap4yBaHHS 1 3MyIIeH] OyJIi 3MEHIINTH PO3MIip MOpLil
Ki, 00 PO3TATHYTH JOCTYNHY DKy Ha JOBIIMH Iepiof. 3a3HayaeThCs, IO OLIbIIE HiX
KO>KHE TPETE OIMTAaHE JIOMOTOCHOAAPCTBO IOBIIOMUIIO, 110 HA MOMEHT OIMTYBaHHS OyJIO
BijicesieHe 3 Miclsl MPOYKMBAaHHS 4Yepe3 BilfHy. Y CTaTTi TaK0X aHaN3yIOThCS pe3yJbTaTh
JOCITI/DKEHHST CITOKMBYOI TIOBEMIHKM VYKpaiHIiB 3a 10 MicAIiB MOBHOMACIITAOHOTO
BTOPIHEHHSI, MPOBEICHOI0 JOCIIIHHUIBbKOI KommaHieo «['pamyc». 3a JaHMMHU 1BOTO
JTOCITI)KEHHST BCTAHOBJICHO, 10 CIIOYKMBYA TIOBEIIHKA JIOMOTOCTIOIAPCTB cTajia OlIbII parfio-
HanbHOIO. Hu3bka KymiBeabHa CIPOMOXKHICTH IOMOTOCIIOAAPCTB MPU3BEia 10 3MEHIICHHS
IMITYJI)CHBHUX TIOKYIIOK Ta TPHIOAHHS NEMIeBHUX MPOAYKTiB. TakoX BapTO BiI3HAYUTH
3pOCTAHHSI MOMKUTY HA YKPATHCHKI OPEH/IN 3 MOYATKy MOBHOMACIITAOHOTO BTOPTHEHHSI.

Karouosi ciioBa: 1oMorocrnonapcTso, NpoJI0BOJIbYNI PHHOK, CIIOKUBAHHS, CHIOXKHBYA
MOBE/IiHKa, CII0)KMBYA ITOBEIHKA JOMOTOCIOAAPCTB.
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