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Internet portals are one of many ways of internet communication. This form is also an
example of communication transferred from the real to the virtual world. In this case, the
mechanisms used by broadcasters are of interest in order to interest potential network users.
They are particularly visible in the titles and subtitles of the genres of expression.

Key words: persuasion, web portal, presupposition, denial, media.

One of the necessary forms of maintaining the social links is the ability to commu-
nicate. The concept of communication according to Wielki stownik wyrazow obcych PWN
[The Great Dictionary of Foreign Words] is understood as announcing something, while
the form to communicate means ‘to exchange information with someone [..]"". The first
primitive ways of communication have changed over the years and today, by various means
of communication, one can express thoughts and emotions, express themselves, exchange
information or affect others. At present, face to face conversation can be replaced with
the use of internet and mobile devices that enable fast connection, no matter what the dis-
tance between the interlocutors is. The changes have not impact the communication model
though, as it still includes a broadcaster, a channel and a recipient (among others, the trans-
fer of traditional media to the Internet). The web portal under consideration (Kozaczek.pl)
is an example of such synchronous-asynchronous conversation?, which allows the seeker’s
intention to be realized in a short period of time. The communication discussed in this ar-
ticle relates to the analysis of persuasive function and the implementation of conversation
maxims of P. Grice transferred from the real conversation to the web conversation.

In 1967 Grice, P. introduced a more common understanding of implication. In his
considerations, the researcher started to distinguish ‘what the speaker says (pronounces)

' Banko, M. (2003). Wielki stownik wyrazow obcych PWN. Warszawa, p. 659.

2 Wallace, P. (2015). The Psychology of the Internet. [Polish translation by Hornowski, T. as Psychologia
internetu. (2003) Poznan, p. 11-23.]
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* This text is a modified version of an article: The persuasive function of titles in articles published on
the site kozaczek.pl [in:] Kuras, L., Majkowski and G., Fadecka, A. (scientific ed.) (2016), Ideas, values
and words in public life and advertising. £.6dz, p. 47-56.
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and what they may additionally mean (imply)’. In linguistics, conversational implicature
in which Grice distinguishes the maxims determining the proper way of communication,
is crucial®. The principles of conversation are the forms that underlie the effective commu-
nication between people. Grice, H. P. (1975) was the first to attempt to describe them by
setting the cooperative principle which reads:

Make your conversational contribution such as is required, at the stage at which it occurs,
by the accepted purpose or direction of the talk exchange in which you are engaged.

and consists of two maxims, the maxim of quantity and the maxim of quality.
The above rules were generalized by Leech, G. N. (1983*) and refer to the avoidance of
speaking untruths, the relation to the conversation topic and the way of expression.
However, the above cooperative principle by Grice, required completing and Leech added
the politeness principle, formulating six maxims in it. Both principles were incorporated
into pragmatics and the politeness principle was connected with the rhetoric addressed to a
specific purpose. The maxims proposed by Leech deal with, successively, tact, generosity,
approbation, as well as modesty, agreement when expressing thoughts and sympathy,
in other words, understanding’.

Grice’s theory is the basis for further discussion in this article. It takes into account
the headings and headlines® that may consist of the title, superscription or subtitle. Accord-
ing to W. Furman the title should be concise, interesting, accurate and informative and its
purpose is to inform the content and encourage to read the given text’. Filip, G. adds that
the relation between the title and the content of the article (piece of reading) is not always
explicit®, which may derive from various suggestions (persuasions) or language trends’.
0z6g, K. points out that fashion-friendly mechanics include identification with the group
(including virtual communities), group prestige, distinguishing others from others, streng-
htening group bonds, solidarity and community as well as popularisation of group values'®.
At present, more virtual communities are created where the only form of communication
is an interface to interface type. This change confirms that the users of these forms pre-
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fer anonymous'' contacts and casual relationships without transferring them to real life'?,
which contributes to creation of more virtual bonds".

The material I am presenting is about one hundred titles published in the first quarter
of 2015 on the Kozaczek.pl web portal. The site is a vortal with a public access, an insight
into the content published on it is not authorised and its primary function is to provide in-
formation'* being the latest news from the lives of famous people. According to Taras, B.
this multipurpose is a web conversation (in other words, a netlog'), including: the main
article (mother-text), photos (or a short video) and user comments (opinion-texts), having
the characteristics of a monologue, dialogue or polylogue'.

All the headings on Kozaczek.pl site consist of the title and the subtitle. In a discussed
netlog, according to the definition from Stownik terminologii medialnej [ Dictionary of me-
dia terminology] edited by Pisarek, W. the articles headlines are varied and appear in the
form of sentence equivalents [1] Stars at Guess dinner (PHOTO)", single sentences [2]
Agnieszka Szulim turns 37 today (PHOTO)'® or compound sentences [3] Top Model juror
touches breasts, TVN pays a penalty. Also, the analysed titles include information and
questions [4] Mila Kunis in second pregnancy?, comments [5] If not the famous guys, no
one would hear about them (PHOTO), appeals, allusions, metaphors or comparisons”
[6] Kylie Jenner and Tyga like an old good marriage?

The transfer of information by the owners of the portal is based on the communication
(as in the real world) where the author of the published content is a broadcaster, the Kozaczek.
pl site is a channel and users-readers are the recipients. This dependency allows to show
the persuasive function of the headlines on the portal, based on the conversation principle
and its maxims.

' The concept of anonymity in the Internet was described in more detail by Taras, B.: Taras, B. (2004).
Anonim w Internecie, czyli o komunikacji incognito [Anonymous in the internet, i.e. incognito
communication]. [in:] Kita, M. and Grzenia, J. (ed.) (2004) Dialog a nowe media [Dialogue and the
new media]. Katowice, p. 44.

12 Castells, M. The Internet galaxy [Polish translation by Hornowski, T. as Galaktyka Internetu: refleksje

nad Internetem, biznesem i spoleczenstwem. (2003) Poznan, p. 135]
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The term persuasion (Lat. persuasio) derives from Latin persuado, which is the
translation from Greek peitho that means I urge, persuade®. According to the lexicographical
definition by Banko, M., persuasion is understood as: ‘convincing something, persuading
something or dissuading something [...]"\.

The analyzed headings have two meanings: primary meaning, i.e. semantically defined
conditions of truth, i.e. “‘what is said” and secondary meaning which is the conversational
implicature, i.e. ‘what is meant’, e.g. statement:

[7] Doda is going to show up in Dancing with the Stars

Implies:

[7a] Doda will perform as a participant in Dancing with the Stars

However, sentence [7a] is not an outcome of sentence [7]. Sentence [7a] is some sort of
suggestion under the influence of the sentence [7]. It is only the subtitle So far, she will be
singing. Is this a preview of the next edition? that allows to state that Doda will be a guest
who will perform two songs during the next episode of Dancing with the Stars.

Other examples of ‘suggestion’ are:

[8] The model with a small pregnant belly gives birth

The above sentence suggests that for the broadcaster it is more important that:

[8a] The model had a small belly and then (less important information) gave birth

The subtitle The baby weight is known confirms that the information about the small
size of the pregnant celebrity’s belly was more important and the portal journalists (as well
as its users) have already known, how much fits in the model’s belly.

Headline:

[9] Marysia Niklinska NAKED in her clip (VIDEO)

Suggests that:

[9a] Marysia Niklinska performed NAKED in her clip (VIDEO)

This title, when further specified with the subtitle She dresses up as a nun and
kisses a girl does not communicate about the nudity of the celebrity. The use of capitals as
a graphical alternative to scream in the word NAKED may be considered as the equivalent
of a raised voice or distinction®*> as according to Grzenia, J. In this case, the journalist
tries to catch the reader’s attention by means of nudity. When reading the whole article
(or when watching the celebrity’s full video) in the analysed netlog, the reader expecting
celebrity’s nudity turns out to be cheated. In the video, only bare shoulders are visible. The
author of this article uses one of the primary language functions — persuasive function, that
underlines the concept of persuasion®.

20 Kotodziej, J. Perswazja [Persuasion] [in:] Pisarek, W. (ed.) (2008), Stownik terminologii medialnej
[Dictionary of media terminology]. Krakow, p. 144.

21 [cf] Banko, M. op. cit., p. 967, Sobol, E. (ed.) (1996) Stownik jezyka polskiego PWN [The dictionary of
Polish language]. Warszawa, p. 663.

22 Grzenia, J. (2012) Komunikacja jezykowa w Internecie [Language communication on the Internet].
Warszawa, p. 119-120.

2 Korolko, M. divides persuasion into persuasive, propaganda and stimulating (agitation). [cf.] Korol-
ko, M. (1998) Sztuka retoryki. Przewodnik encyklopedyczny. [ The art of rhetoric. Encyclopedic guide].
Warszawa, p. 34.
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Tokarz, M. states that the tendency to persuasion is the human second nature?, as
confirmed by Mehrabian, A. that ‘the essential aspect of human interactions is the ability
to persuade and influence others’%.

However, without effectiveness, which in turn for O’Keefe, D. is a fundamental
defining feature, one cannot talk about persuasion®. The effects, in turn, depend on the
situational context: the interrelationships between various sets of factors and adaptation of
tactics to changing circumstances.

The essential feature of the persuasive act is therefore the intention, being on the part
of the broadcaster?’. In the analysed material the main intention of the authors-journalists is
influencing the readers who, when browsing the portal, will click on that specific headline
and read that specific article, and not the other.

Grice, H. P.28, when defining the notion of conversational implicature, defined the
proper way of conducting the conversation and defined the cooperative principle along with
its rules. Based on the content of the statement and the assumption that the broadcaster will
comply with the rules, the recipient draws a conclusion. If the broadcaster breaks one of
four rules, the transmitted content is a lie, which can be read immediately by the recipient
after reading the whole article or similar articles on other portals.

The netlog discussed above deals primarily with the exploitation of the maxims, i.e.
the generations of implications by ostentatious breaking the rules. In Kozaczek.pl portal
broadcasters-journalists provide the wrong information in the headlines, formulate titles
ambiguously, vaguely or in such a way that they are not connected to the articles content.

When reading the headline:

[10] Renata Kaczoruk for the first time about the wedding with Wojewodzki (Insta)

fans of Kuba Wojewddzki hope for the first reliable news about the wedding of 51-year-
old celebrity. This headline suggests that:

[10a] Renata Kaczoruk speaks for the first time about the planned wedding with Wo-
jewddzki (Insta) and therefore we assume that:

— the headline [10] is true,

— the headline [10] is a preview of the planned celebrity wedding,

—reading the entire article will inform the reader about more detailed wedding plans.

The subtitle to the above headline: Surprised? is a kind of confirmation of the subject
matter, because no one is expecting a wedding of such an unpredictable celebrity and the
recipient can answer: yes, I'm surprised!

Nonetheless, a short article informs about the Renata Kaczoruk’s reaction to a
fraudulent account on Kuba Wojewodzki’s Instagram. The celebrity is not surprised that
the other people would like to have the same surname as Kuba, and she either.

24 Tokarz, M. (2006). Argumentacja, perswazja, manipulacja. [Argumentation, persuasion, manipulation].
Gdansk, p. 194.

25 Mehrabian, A. (1972) Nonverbal communication, New York, p. 54. [as cited in] Tokarz, M. op. cit.,
p. 194.

26 O’Keefe, D. (1990) Persuasion, theory and research. London. [as cited in] Tokarz, M. op. cit. p. 195.

27 Gorman, T. Persuasion [Polish translation by Matkowski, C. as Perswazja. Droga do osiggania celow.
(2009) Gliwice, p. 39-66.]

28 The analysis conducted by the author was created on the basis of: Grice, H. P. Logic and conversation
[Polish translation by Wajszczuk, J. as Logika i konwersacja, [in:] Przeglad Humanistyczny (1977),
p. 85-99]
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In relation to the specific maxims, this is as follows.

Maxim of quality is telling what the broadcaster think is the truth.

Depending on the situation, the conclusion may or may not be the basis for further
understanding. In the analysed headlines, the authors attempt to make the conclusions
drawn by the readers a prerequisite for further exploration.

If the headline reads:

[11] Dakota Johnson cuts her hair! (PHOTO)

By adhering to the maxim of quality, it can be stated that the author of the article
knows that Dakota Johnson has cut her hair. Hence, the recipient draws the conclusion that
it is the truth that Dakota Johnson has cut her hair and now her hair is short.

This reasoning is appropriate as long as the information included in the article is
probable. If an article contains the headline which is unlikely, it closes the entire reasoning
without triggering the mechanism of drawing the conclusions.

Maxim of quantity requires that each part of a message is provided with sufficient
information.

If in Kozaczek.pl portal, the headline says:

[12] Gisele Bundchen walks down the catwalk for the last time

It may be concluded that the title [13] states that:

[12a] Gisele Bundchen walked down the catwalk for the last time and she will never
do it again

The words for the last time testify to the author’s certainty and the crucial nature of
the information provided.

Then:

[13] Magda Modra takes her younger daughter out (PHOTO)

The title allows to draw the conclusion that:

[13a] Magda Modra took only her younger daughter out (PHOTO),

However, the broadcaster is not certain, because he does not use the term only,
allowing to think that they do not know if the celebrity took both or one daughter out. The
headline is not precise, the message, although true, is incomplete.

Maxim of relation requires talking about the topic determined by the context
(situational, linguistic). The compliance with this maxim allows for a causal conclusion of
the information included in the following headlines:

[14] If not the famous guys, no one would have heard about them (PHOTO)

The basis for the guessing is the dependence that if the celebrities from the subtitle,
Karrueche Tran and Chantel Jeffires, were not in relationships with famous partners, they
would not have been known.

Maxim of relation triggers the mechanism of searching for the relations with the main
thematic thread.

The last maxim, the maxim of manner, generates the implications that are received
as conventionally ordered. Speaking of events, they are presented in a specific order
(chronological, causal or on the basis of validity).

If the headline consists of Part A and Part B, it is usually Part A that is more important
than Part B and Part A is a statement that is considered more probable, e.g.

[15] Kim Kardashian changes her diet every 10 days

The title suggests that it is more important and more likely to change Kim’s diet than
to do it every 10 days.
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Similarly, the header:

[16] Calvin Harris forbids Taylor Swift...

shows that Calvin Harris, who dared to forbid, is more important in this article than
what was actually forbidden.

In summary, the presented headlines concern presumptions or authentic events from
celeb life. The journalists of Kozaczek.pl portal, by using the cooperative principle maxims
confirm that their headlines perform a persuasive function, urging the readers to read the
entire article. These titles, according to Pisarek’s fundamental statement that ‘the title of
a piece is its own name’, are a magnet to draw reader’s attention. The analysis confirms that
the conversations in real world or virtual world proceed in a similar way. The users-readers
are exposed to the broadcasters’ ‘tricks’ which affects lack of effective communication.
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[HTEepHET-TIOpTaN € OIHUM 3 0araThboX CIOCOOIB KOMYyHiKalii B iHTepHeTi. 3 1X jomo-
MOT'OI0 TlepefaeThest iH(opMallist 3 HiJIOro CBiTy (HE3aJeKHO BiJ TOTO, Jie BOHU PO3MIlleH]),
TOJIOBHO Yy (opMi OHJIAHH-KaHPIB UM KaHPIB, 1[0 HE € YaCTUHOI IHTEpHETY, ToOTO netlog.
HeintepHeTHi »aHpH — [l aaNnTUBHI Ta aJbTEPHATHBHI 3pa3KH, BiJIOMI NIEPEBaKHO 3 MPECH.
OKkpeMmi 3 HUX CTPYKTYPHO TO/IIOHI: MalOTh 3ar0JIOBOK, JIiJ] Ta BUKJIaJIeH] y (hopMi Ky pHAIIICT-
CBKOT0 MaTepiaity. 3aroJIoBOK sIK BlacHa Ha3Ba Marepiaiy Mae iHhOpMaTUBHY Ta IEPEKOHIIUBY
¢yHk1io. MakeT Ha BeO-TopTajiax — I1e CBOEpiIHa BI3UTKA Ta aHOHC 30BHIIIHBOT'O KOHTEHTY, a
TakoX pekiaMa. KojkeH HacTyITHH 3aroJI0BOK — 1€ 3pOCTaroya KOHKYPEHIIis JJIsl HONepeHiX
TEKCTIB, TOMY BaJKJIMBHM € CIOCIO, SKUIl BAKOPUCTOBYIOTH TEJIEPa iOMOBHHUKH, 00 MEpeKo-
HaTH KOPHCTYBAuiB YMTATH KOHKPETHHUH TEKCT. Y PO3MISIHYTOMY MaTepiaji, 3a MPUHIUIIOM
Koonepariii (CriBnpaiti) Ta pO3MOBHHUX CEHTEHIIIH (KIIBKICTb, SIKICTh, METOJ] Ta AKTYaJIbHICTh)
[Mona I'pica, Oynu mpoaHaJii3oBaHi 3arojOBKM Ta I11/13aroJIOBKM CTOCOBHO TEKCTY Marepialy.
AHaJti3 Ha OCHOBI IPOIYKYBaHHsI CEHTEHIII#1 € OCHOBHOIO METOIO CTaTTi.

VY pamkax IOCiiKeHHs OyJI0 TIOMIYEHO, 10 KYPHAJIICTH YH JIFOJH, SIKi JIOMUCYIOTh Ha
Kozaczek.pl, mopyuryrots yci po3MoBHi ceHTeHii. Ha moprasi BUKOPHCTOBYIOTh TaKi CEHTEH-
1ii: KiTbKOCTI — HaJaHa iHGOpMAIlis € CKJIAJHOK, HCOTHO3HAYHO, 0¢3 MOCHIIAHHS Ha TEKCT;
SIKOCT1 — KOHTCHT € HEeMpPaBIONOAiOHMIA; cIoco0y — HalaHa iHPOpMAIlisl HE BIOPSIKOBAHA, B
T. 4. il iEpapXivyHO; PeIeBAaHTHOCTI — TeéMa B OCHOBHOMY TPHBiaJIbHa 1, 110 CyTi, HE 30iraeThest 3
Ipo0IEeMOI0, IPEACTABICHOIO B 3aI'0JIOBKY.

Po3MOBHI CEHTEHIIIT sIK METOM JAOCIIIKCHHS TO3BOJISIIOTh BUOKPEMHUTH MEPCKOHIUBICTD
3aroJIOBKiB Ta ITi/[3ar0JIOBKIB, CTUMYJIIOIOTH MIPOBEICHHSI IOCHIDKEHb OiJIbII IINPOKOTro Mare-
piaity, CKaxKiMo, SIK TOpPTaJTy TUIITOK, TaK i iHHOPMAaTUBHOTrO MOPTay (HACKIIBKH 1I€ MOXKIIUBO).

Kniouosi cnosa: nepekoHaHHs1, IHTEPHET-NIOPTAI, IPE3YMIILisI, 3alepeUeHH I, 3acO00U Ma-
coBoi iH(opmalii.
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