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The paper presents the analysis of the existing national and foreign theoretical developments in the
field of cross-cultural management in order to determine the typical features of the national culture. It is
stated out that the features of national culture have a significant influence on the efficiency of conducting
international business.

The aim of the investigation is to identify and compare cultural dimensions for Ukraine and other
countries, which in turn will provide the opportunity to form the up-to-date approaches to the
development of Ukrainian enterprises of an effective corporate culture and the opportunity to identify the
main ways of overcoming cross-cultural barriers for the effective conduct of business with foreign
partners.
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The results of investigation demonstrate that Ukrainian culture is more polychronic than
monochronic, formal, relationship-oriented and variance-expressive with large range of context. All these
features characterize well the specific character of business by Ukrainian economic players.

Ukrainian management culture in its main characteristics is quite similar to those of Russia, Belarus,
Poland, Romania. Instead, there are significant cultural differences with Germany, GB, Czech republic,
the United Sates.

Ukrainian companies can use the benefits, like managerial experience or know-how, cooperating
with companies from the West World. But to achieve this it would be necessary to overcome cultural
differences and to create strong corporate cultures of Ukrainian organisations. That’s why it is very
important to increase cultural intelligence of Ukrainian businessmen. Cultural intelligence is an important
individual variable in international business and is defined as one’s capability to adapt to new cultural
contexts.

Key words: culture; cross-cultural interaction; international business; corporate culture; cultural
dimensions; cultural difference.


