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European Football Championship 2012, which took place in the stadiums of the two countries
at the same time namely, - Poland and Ukraine, - was the greatest sport event, which attracted
attention of wide social circles. This sports forum is to be classified as a major business project,
implemented in time and space in several qualitatively different levels. Among the most important
parts of this event, an indicator of tourism activity takes a special place, which is largely influenced
by the perception of the international importance of the championship in the public mind. Tourist
industry in Poland and Ukraine prepared for the continental championship in an active way,
spending the ad campaign to promote their product and seeking out new forms and ways of
attracting as many fans as possible from different countries. These efforts have been largely
associated with the spread of information on the Internet. Perhaps the Internet facilities have never
been used to such an extent before in the history of the major continental sport competitions.
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Preface

The final of the European Football Championship, which took place in June and
July 2012 in the stadiums of Poland and Ukraine at the same time, considering its
scale and the level of interest is not inferior to the importance of the Olympic Games
in London, held in the same year, a month later. The practice of conducting the greatest
sport events nowadays is certainly associated with the fans’ increased attention, and
as a result of that interest, is manifested in sports tourism. Therefore, it’s natural that
the most popular top-level competitions are distributed on a competitive basis, and
the fixing of the host countries takes place before the date of the sporting events.
Approaches of the same kind are based on the fact that usually the largest international
sports tournaments attract a huge number of sports fans, they are the center of media
attention, they are accompanied by the creation of a specific infrastructure, which has
recently developed and is in process of constant updating. It is natural that such events
become highly financed business projects, which are, however, in most cases justify
the costs incurred and bring economic benefits.

Contemporary sociocultural system on the level of development of the information
society has created a specific virtual space, which contains substantial unthinkable huge
reservoir. Almost every event that occurs somewhere in the world, is reflected on the
Internet. Therefore, the majority of Internet users receives information about the events, in
which they are interested it, from this source. In the field of sport, the Internet has become
one of the most important means to obtain the relevant information, the formation of public

© Lukievi¢ U., 2013



U. Lukievi¢
ISSN 2078-6441. Bicuux JIbBiBchKOTO YHiBepcuTety. Cepis reorpadiyna. 2013. Bumyck 43. Y. 1. 341

opinion, as well as the most important component of many issues, such as purchase tickets
for events, pay for travel to the place of the competition and back, search and book of
accommodation, etc. In the electronic media the results of a rapid assessment and ongoing
games are given, commented the process of tournaments is commented on and the general
impressions of sport events are expressed.

The main of work

The holding of the final part of the European Football Championship in Poland and in
the Ukraine is already in the preliminary part of the preparations for the implementation of
this major sport business project. It caused some enthusiasm in the tourism industry in both
countries. For example, Pawei Czuma, the Director of the Division of Social Information,
Press Officer Municipal Committee of Wroclaw emphasized the extraordinary appeal
of EURO-2012 for the city. It is estimated that the broadcasting of matches, reports and
articles in the press will be available in more than one hundred countries. If the city had a
wish to carry out such a campaign independently, about $ 20 million must have been taken
from the budget. From the point of view of the nearest perspective, it gives an opportunity
to attract new investments, as Wroclaw will be the European Capital of Culture in 2016,
and in 2017, it will hold a World Games sport disciplines that are not included in the
Olympic program. The total number of tourists to the EURO-2012 in Wroclaw is about
700 thousand, and in the next five years, the city government plans to increase the number
of tourists to 6 million [7].

Ukrainian side expects foremost the development of specific tourism sector by
increasing the number of foreign tourists, especially Western powers from the end of
EURO-2012. EURO-2012 among other things, has to create a new national tourism product
of Ukraine in general and in the city in particular, and also to ensure its promotion in the
international tourism market. The Project EURO-2012 on the modification and upgrading
of tourism industry in Ukraine is intended to focus on three main components, namely, the
competitiveness of the national tourism product, infrastructure and information security
arrangement, forming a network of national and regional tourist routes [2].

Thus, the holding of the EURO-2012 in Poland and Ukraine is directly associated with
the development and implementation of a number of national tourism programs, which,
depending on the success of their implementation should be specific springboard for further
international promotion of the tourist product. The definite answer on the question about
the way it has been done, is in the analysis of electronic media. There is a large quantity of
the required material, which allows us to judge about the success of tourism opportunities
in Poland and in the Ukraine.

Principal (The main part)

In this article, the author attempts to give a preliminary analysis of the functioning of
the tourism industry in Poland and Ukraine during the EURO-2012, based on the study of
electronic media. The holding of such a great event could not take place without the use of
the Internet, where the information concerning not only sports events, but also tourism was
located. The tourist marketing won so powerful positions in the Internet, which led to a real
boom in this area. Therefore, there is a need to consider a number of marketing features to



U. Lukievic
342 ISSN 2078-6441. Bicuux JIbBiBcbkoro yHiBepcutety. Cepis reorpadiyna. 2013. Bumyck 43. Y. 1.

promote tourism services in the information segment [5, 208-232].

The coverage of the EURO-2012 in Polish and Ukrainian sites occupied a huge place, a
lot of attention has been paid to football and related components, including issues of sports
tourism, as well as the economic and financial results of the European Championships. In
particular, the Polish media initially expressed concern that the advertising campaign of the
EURO-2012 started relatively late, and it has been limited in the budget, which ultimately
affected the number of visitors. The efforts made in this direction of the Polish Tourism
Organization, must have started a year earlier. Moreover, it was oriented for French,
German and British markets. Experts estimate that of the 400 thousand foreign guests who
visited Poland during the World Cup, only a small number of them spent more than one day
in the country, and they were predominantly Irish and the Czechs. The rest went home after
the match. The second point of concern was about rather weak advertising effects in those
cities, where the matches were directly conducted. One specific factor which has not been
considered, is that fans in the overwhelming majority — are young people who are more
interested in leisure, rather than sightseeing and examining of cultural monuments [8].

Fans who wanted to see the matches of the EURO-2012 in Poland, watched the
pricing policies concerning accommodation with the help of the Internet. Thus, in June
the family of three had to pay on average for about 366 euros for the weekend, and a
day, for example, one adult pays about 79 euros, and two for the weekend - about 474
euros for the accommodation in the hotel “Gotegbiewski” in Mikotajki. The hotel owners
explained the sharp rise in prices due to the holding the EURO-2012, and due to that a
special program was developed, which included improved nutrition, watching matches in
a specially prepared room, grills during the tournament, the possibilities for matches on the
placement of the hotel for residents and so etc. By the way, for a similar amount of money
you can afford a week holiday in Tunisia or Egypt [6].

The competition between Poland and Ukraine in the hotel industry became very hot. It
has been written a lot in Polish-language sites on the internet about that it’s more profitable
for fans to pay for accommodation in Poland and to travel to Ukraine only to watch the
game. Therefore, the Poles themselves were surprised to get the news that the hotel owners
on the eastern borders of the country also earned from the championship. For example, in
Rzeszéw in some hotels all the places from 9 to 10 and from 13 to 14 June were reserved,
when the matches were held in Lviv [9].

In general, electronic mass media in Poland are optimistic about holding the EURO-
2012. It’s emphasized that foreign visitors left in the country by 20% more of expected
sum, and thus only income from foreign tourism is of 244 million euros. According to
the Polish Institute of Tourism, the average foreign guests during their stay at the EURO-
2012 spent about 376 euros, and every day he gave out about 59 euros. And if to take into
account the costs incurred by the foreign tourist to book hotels, for transportation, and
health insurance, the amount reaches about 647 euros [10].

The Ukrainian side also estimates highly the outcome of the last European Football
Championship. It is emphasized that Ukraine was visited by about 1.8 million foreigners.
Every guest has left in the country on average 308 euros, and all fans have spent about 769
million euros [1]. Ukrainian experts believe that the EURO-2012 will pay off in about 2-3
years. According to preliminary estimates, the highest profit the championship brought
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to the food chain, taxi drivers and the airport. This profit is based primarily on two main
sources: an increase in the total number of consumers and higher prices for their services.
Keep in mind that each foreign tourist spent a day around 100 euros [4]. As for the immediate
profit of the Ukrainian cities, which host the matches of the European Championship in
football, Lviv should be singled out , which according to preliminary estimates got about
half a billion hryvnia. Whole city was visited by over 400 thousand tourists. After the
championship here is a new modern stadium, airport and road repairs [3].

Conclusions

Results of the European Football Championship 2012 in Poland and Ukraine will
be reviewed more than once, including those associated with the tourism component in
it. However, now it should be noted that not only the sociopolitical factors influenced
the success of the conducting. Major international sport events have long been a
strong impulse of both foreign and domestic investments, which are evident not only
directly, but indirectly. Their results can be known not only in moments of actual
implementation, but also in the near or distant future.

The European Football Championship 2012 can also be evaluated in terms of realization
of the appropriate level of the business project. The specificity of its performance was
largely dependent on the sequence of the two countries, which, in their social and political
attitudes are based on unequal ideological constructs. The interest of the tournament from
the fans is just one of the most important landmarks in its implementation. Operation and
further development of the information society, the introduction of new technologies into
the structure of the holding of the competition, the creation and modification of the form
and content of the model of holding and filling the leisure time are the subject of detailed
analysis. The role of the electronic media that operate in express mode is very high in this
case. They exactly shape public opinion create a positive or negative image of an object.
The satisfaction of human needs of its tourist interest in the breaking of the sport activity
has great prospects. Those countries that have well-developed communication system, have
sports facilities on a high level get quite high investment by the competition each year. So
called a flow of financial capital by attracting foreign fans takes place, a stable system of jobs
is created. The information segment of modern sport has become increasingly associated
with the electronic mass media. They have flexibility, actualize the latest developments
“on line”, thus creating a “situation of affection” to a particular site, or to more than one
of them. Therefore, it becomes clear that in this media space an adequate communication
and relationships to related aspects of sport is formed: booking and purchase of tickets
for events and transportation services, finding and paying for accommodation, leisure
program, comments on the forum, etc. Sport in a globalized society at the information
level of development is an integral part of the functioning internet-connections.
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AHAJII3 ®YHKIIOHYBAHHSA TYPUCTUYHOI TAJTY3I
MOJIBIII I YKPATHHU 1] YAC ITPOBEJIEHHS EURO-2012
HA IIJICTABI JIAHUX EJIEKTPOHHUX 3ACOFBIB
MACOBOI IHOOPMAIII

Y. JIokeBiu

bpecmcevkuii deporcasnuii ynisepcumem imeni A. C. Iywkina
eyn. Miyxesuua 41/203, 224016 Bpecm, Binopyce, men. +375 162 211573

Yemmnionar €Bpomnu 3 ¢pytéomy 2012 poky, 110 TPOXOANB OJHOYACHO HA CTAJ[I0HAX JBOX Kpa-
H, — a came [Tonbii Ta Ykpainu, — 3’sIBUBCS TPaHAi03HUM CIIOPTUBHUM CBSITOM, SIKE IPHBEPHYJIO
BEJIMYE3HY yBary MIMPOKUX coLiaibHUX Kin. JlaHuii ciopTuBHUil popym 3 HeoOXinHiCcTIO Tpeba
kJacudikyBaT OJHOYACHO i SIK HAHOUIBIIMIA Oi3HEC-IPOEKT, IO 3iHCHIOBABCS y Yaci Ta Mpo-
CTOpIi Ha AEKITBKOX SKiCHO pi3HuX piBHX. Cepen HAHOUIBII BAXKIMBHX CKJIAJOBUX IIHOTO 3aXOy
oco0imBe Miclie 3aiiMae MMOKa3HUK TypPUCTHYHOI AKTHBHOCTI, IKHIl B YMMaJIOMy CTYIICHI BIUINHYB
Ha COPUHAHATTS MDKHAPOAHOT 3HAYMMOCTI YEeMITIOHATy B TPOMAJIChKiil tymiti. TypHUCTHYHA rany3b
[onpmii Ta YkpaiHu aKTHBHO TOTyBaJlacs 10 MEPLIOCTI YAaCTWHH CBiTY, IPOBOIMIIA BiAIOBiTHI
peKiIaMHi KaMIaHii 3 IpoCcyBaHHS CBOTO MPOIYKTY, BUIIYKyBaJia HOBI JOPMHU i crtocoOu 3aydeH-
HS SIKOMOTa O1TBIIOT KITBKOCTI BOOMIBaJIbHUKIB 3 pi3HUX KpaiH. Lli 3ycwmns G6arato B oMy Oynu
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MOB’s13aHi 3 PO3MOBCIOKEHHAM iH(opMalii B Mepexi [HTepHeT. MalyTh, HIKOIH IIe B iCTOPIi
NPOBEACHHS HAHOIIBIINX KOHTHHEHTAIBHUX CHOPTUBHUX 3MaraHb IIOTY)KHOCTI [HTepHETY He BH-
KOPHCTOBYBAJIUCS B TaKiii BUCOKIN Mipi.

Kniouoei cnosa: ¢ytoon, uemmionat, EURO-2012, Typusm, 3acobu macoBoi inpopmariii, [H-
TEpHET.

AHAJIN3 ®YHKIIMOHUPOBAHUSA TYPUCTUYECKOM OTPACJIA
MOJIBIIN Y YKPAMHBI BO BPEMSI ITIPOBEJIEHUSI EURO-2012
HA OCHOBAHUM JAHHBIX 2JIEKTPOHHBIX CPEJICTB
MACCOBOM HH®OPMAIIUA

Y. JIokeBHY

bpecmckuii 2ocyoapcmeenuwiii ynusepcumem umenu A. C. Ihwkuna
yi. Muyxesuua 41/203, 224016 Bpecm, berapycy, men. +375 162 211573

UYemmuonar Espomnsr mo ¢yrbomy 2012 roma, mpoXoAWBIINK OZHOBPEMEHHO Ha
CTaJIMOHAxX IIBYX CTpaH, - a UMeHHO Ilompmm M YKpauHbl, - SBHICS TPaHIHMO3HBIM
CHOPTUBHBIM NPAa3JHUKOM, KOTOPBIM MPHUBIEK OrPOMHOE BHUMAHHE IMUPOKUX
COLIMAIbHBIX KPyroB. [laHHbII CIIOPTHBHBIN (hOPYM C HEOOXOAUMOCTHIO HAJI0 KIIACCH-
(GUIMpOBaTh OHOBPEMEHHO U KaK KPYIMHEUIINiT OM3HEC-TTPOEKT, OCYIIECTBISBILIHICS
BO BPEMEHHU U NPOCTPAHCTBE Ha HECKOJIBKMX KAaue€CTBEHHO Pa3HBIX YpoBHAX. Cpean
HauOoee BaKHBIX COCTABIISIONINX 3TOr0 MEPONPHUITHS 0COOCHHOE MECTO 3aHMMAeT
MoKa3aresb TYPUCTHUECKON aKTMBHOCTH, KOTOpPBIM B HEMajol CTENEHHM MOBIHI Ha
BOCIIPHATHE MEX/[yHapOAHOW 3HAYMMOCTH YEMITMOHATa B 00IECTBEHHOM MHEHHH. Ty-
puctrdeckas orpacib [lombim U YkpauHsl akTUBHO TOTOBHJIACH K IIEPBEHCTBY KOHTH-
HEHTa, IPOBOIMJIA COOTBETCTBYIOIUE PEKIAMHBIE KAMIIAHUH MO IPOJBHKEHHIO CBOETO
MIPOIYKTA, BBIMCKHMBAIA HOBBIC (DOPMBI M CIIOCOOBI MPUBIICUCHNUS KAK MOXKHO OOJIBIIIETO
KOJIMYECTBA OONENBIINKOB U3 PA3HBIX CTPaH. DTH YCHJINS BO MHOTOM OBIIM CBSI3aHBI C
pacnpoctpanenueM nHpopMmarn B ceti ateprer. [loxairyii, HUKora emeé B HCTOPUH
IIPOBENEHUS KPYITHEUIINX KOHTHHEHTAIBHBIX CHIOPTUBHBIX COCTSA3aHUI MoIHOCTH 1H-
TEpHETa HE UCTIOIb30BAIIUCH B TAKOW BHICOKOM CTETICHU.

Kniouesvie cnosa: dyroon, yemnuonar, EURO-2012, Typusm, cpencrBa MaccoBoit
nHdopmanuu, HTEpHET.



